Super Service Unit Program

All the criteria below must be completed, this form filled in, and all accompanying documents attached and
mailed to the Tampa office by April 30, 2009 to qualify for this recognition. Contact Darlene Harris,
dharris@gswcf.org or Jackie Hall, jhall@gswcf.org, for more information.

1. Service unit cookie program manager conducted troop cookie program manager training for all
participating troops and received signed position descriptions from each troop cookie program manager.
Each training must have included at least two program activities from the Little Brownie Activity
Meeting Kits and instructions on how the girls can participate in the Cookie Club.

Training(s) dates:
Activities: 1.
1.

2. All girls listed in eBudde are registered members of Girl Scouts of West Central Florida.

3. The service unit had a 92% or higher participation by the girls in their service unit. Participation (per
eBudde):

4. The service unit promoted and held a mystery shopper program. How many girls earned the booth
patch?

5. All troops selling cookies in the service unit participated in at least two booth sales. Attach booth
assignments. Daisies are the exception and not required to do cookie booths.

6. The service unit had an increase of 5% or more in their per girl average over the 2008 cookie program
(per eBudde). Yes () No ()

Recognition:

Discounted service unit encampment fees at council camp per the schedule below. A discount certificate will be
sent to the service unit and should be included with the service unit’s camp application for discounts to apply.
Per Girl Average increase over 2008 (per eBudde) and discount on camp fees:

5%+ increase = 15% discount on encampment fee

10%-+ increase = 20% discount on encampment fee

15%-+increase = 30% discount on encampment fee

20%-+increase = 50% discount on encampment fee

Two Cookie VIP sweatshirts and two $25 gas cards will be presented to the service unit cookie program

manager.

Service Unit

Service Unit Cookie Program Manager




